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Abstract	

The	 increasingly	 consumer-driven	 world	 of	 health	 care	 is	 witnessing	 an	 expanding	
proliferation	of	social	media	users	searching	for	health-related	information.	This	phenomenon	
is	 leading	health	organizations	and	pharmaceutical	 companies	 to	 create	 their	niches	within	
social	 media	 environments	 for	 different	 promotional	 purposes	 (Plastina	 2015,	 2021).	
Accordingly,	the	wider	public	is	unprecedentedly	exposed	to	pervasive	multimodal	practices	of	
health-related	discourses	which	are	worthy	of	further	in-depth	investigation	(Plastina	2013).	
This	 paper	will	 discuss	 how	multimodal	 discourse	 analyses	 of	 drug	 advertising	 and	 public	
health	 campaigning	 stand	 to	 benefit	 from	 questioning	 respectively	 their	 social	 semiotic	
meaning-making	processes	(cf.	Kress	&	van	Leeuwen	2001;	Kress	2010)	and	metafunctional	
organization	(O’Halloran	&	Lim	2014).	These	multimodal	practices	artfully	“provide	us	with	
views	of	how	things	are	or	should	be”	(Harrison	2002:	857),	and	thus	strongly	affect	health	
consumers’	attitudes	and	decisions.	
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